
Reaching Consumers Where They Are Today
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45% 
of banked 

consumers

Age

55% are 
under 45

Gender

61% 
are women

Income

~$50,000 
median income

Experience

33% have had 
financial education

1. Lower financial well-being

2. Dissatisfaction with current financial condition
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What will help you feel more 
satisfied with your personal 
finance position?
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feel comfortable

Only

of room-to-grow consumers

(50% of all consumers)
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Increase consumer knowledge and confidence. 
Savvy consumers are more likely to say that 

they would engage their financial institution on 

questions about products and services. 1



Train internally. 
Employees must be prepared to communicate 
more clearly with customers - especially those 

“room-to-grow” consumers. 2



Align on products and services. 
Consumers want easy to understand offers that 
are in line with their financial goals, like paying 

off debt and building savings. 3
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make them more comfortable 
engaging with their financial 

institution

increase their confidence to 
manage their finances

help them achieve their
financial goals



15



16

are more likely 
to approach
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are more likely 
to hold
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Financial 
Stress

High Risk 
Behaviors

Poor 
Health

Whysel, 2018; Aspen Institute, 2018 

PHYSIOLOGICAL

SAFETY

LOVE/BELONGING

ESTEEM

SELF-
ACTUALIZATION

Maslow’s Hierarchy of Needs





Driving digital transformation & 
new product development

Upskilling employees to be 
universal bankers

Increasing market 
penetration & opening a new 
market

Engaging Gen Z

Staying competitive in 
light of non traditional 

fintechs

Building successful LMI 
engagement strategy

Increasing wallet share of 
existing consumers

Acquiring new consumers 





Higher Education Adult Learning
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Q&A
Learn more at

everfi.com/financial-education
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